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The AI Driven Research on Organizational Innovation and Creativity :

Advances, Challenges and Future Research Directions
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Abstract The new generation artificial intelligence (AI), signaled by large language model, has changed
the human society from Internet era to Al era. Due to its fundamental impact on various industries, Al
assumes to challenge the nature of both innovation process and innovation management. Yet to date, the
impact of Al on innovation and the underlying mechanism has received little scholarly attention. By using
bibliometric analysis, this study conducted a systematic review on the literature associated with Al and
innovation. Based on the above review and analysis, we suggested future research directions regarding the
influences of Al on individual creativity, team creativity and organizational innovation, and summarized the
potential critical scientific issues in this area. The present study points out the valuable research direction

for innovation research in Al era and have important implications for future science and technology policy.
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